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Safe Harbor Statement for Forward Looking Statements

The contents of this document is based on generally recognized 

economic and social conditions, as well as certain assumptions judged 

to reasonable by GMO Payment Gateway as of November 13, 2026.

Note that the contents are subject to change without prior notice in the 

event of changes in the business environment, etc.

Abbreviations used in this document is as follows (Please refer to IR Introduction slide 1.2 or page 5 for an explanation 

of each company’s business overview):

GMO-PG : GMO Payment Gateway

GMO-EP : GMO Epsilon

GMO-RP : GMO Reserve Plus (formerly GMO Medical Reservation Technology)

GMO-PS : GMO Payment Service

GMO-FG : GMO Financial Gate

GMO-CAS : GMO Card System

GMO Enpay                     : GMO Enpay

Merchandise EC : Apparel, food/beverage, cosmetic/health food, delivery/newspaper,

                                            daily goods/office supplies and CtoC, etc.

Non-merchandise EC : Digital content/telecommunication, utility, travel/ticket, insurance,

   membership fees/services, etc. 

PF : Platform

MSB : Money Service Business

BaaS : Banking as a Service

GMP : Global major players

PSP : Payment Service Provider
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Unauthorized Access Incident at GMO Internet, Inc.

We sincerely apologize for the concern caused by the unauthorized access to 

“Onamae.com Desktop Cloud,” a service provided by GMO Internet, Inc. 

(TSE: 4784), a company within our corporate group.

Impact on 

GMO-PG 

Systems

GMO-PG builds and operates its systems independently from

“Onamae.com Desktop Cloud.”

GMO-PG also independently designs and manages its security measures. 

As of today, GMO-PG has confirmed no unauthorized access to its services or 

data leakage resulting from this incident.

Impact on 

GMO-PG 

earnings

FY2027 guidance incorporates a certain level of impact given the likelihood of 

change in consumption behavior caused by the increase in cyberattacks and 

the rise in earnings uncertainty due to the unauthorized access incident at 

GMO Internet, Inc.

Based on an independent governance structure as a publicly traded company, 

GMO-PG operates its business autonomously based on its own decisions and 

responsibilities.
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We deeply apologize for causing much concern and inconvenience.

Notice Regarding the Potential Theft of Certain Customer Information at 
GMO-PG’s service

Impact

Potential theft of 69 customer records

No impact to other customers as this incident involves a specific function 

provided to Life Card Co., Ltd.

Response

Detected abnormal activity and immediately terminated service.

Promptly convened Emergency Response HQ including external 

experts

October 30th

November 2nd

Incident

Information disclosed on website and service resumed

On October 30, 2026, an unauthorized user engaged in an specific function

of the Issuing Support service provided to Life Card Co., Ltd.

There is a possibility that some customer information may have been stolen.
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Response to 

unauthorized 

access

Initiatives on Security at GMO-PG

Continuing security response with defense as the highest priority

Inspection of

vulnerabilities

Repeated full-scale investigation after the incident.

Carried out vulnerability and source code diagnosis using frontier AI on all public 

domains (992 sites) owned by GMO-PG through GMO Flatt Security and 

GMO Cybersecurity by Ierae, Inc., and completed responding to all issues.

Disconnected over 10,000 IP addresses

Number of disconnections are declining recently as surveillance level has been 

raised 

Capable of detecting abnormal communication and activity in real time; structure 

and systems in place to respond to alerts

Continue to improve detection and response on assumption that infiltrations 

occurs.
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Agenda

1. FY2026 Earnings Summary

2. FY2027 Earnings Guidance

3. Growth Strategy

4. Financial Strategy and Sustainability

5. Financial Highlights and Reference Materials
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1.1  Summary of Consolidated Results

Revenue grew 15.4%, OP grew 20.1%, in line with Guidance

（¥ mil） FY2025 Actual FY2026 Actual % YoY
FY2026 

Guidance
(achievement %)

Q4 FY2026 

Actual 
(% YoY)

Revenue 82,499 95,201 +15.4%
93,235

(102.1%)

25,473

(+18.5%)

Gross profit 55,495 62,059 +11.8%
62,052

(100.0%)

16,035

(+13.1%)

Operating Profit 31,340 37,641 +20.1%
37,639

(100.0%)

8,528

(+8.0%)

Pre-tax Profit 31,911 37,375 +17.1%
36,119

(103.5%)

8,347

(+4.7%)

Profit
attributable to owners of 

parent

21,829 25,116 +15.1%
23,406

(107.3%)

6,134
(－1.7%)

Per share

Dividend ¥144 ¥187 +¥43 －
(Dividend increase of  

 ¥17 above guidance)

Operating Stores*1*2/IDs*1

End-FY2026

Consol. TRX Volume

FY2026*1*3

Consol. TRX Value 

FY2026*1

KPI (% YoY)

Online

Card Present

Consol.

173,158 stores

511,316 IDs 
－

(+5.7%)

(+16.6%)
－

≒6.93 bn

≒1.77 bn

≒8.71 bn

(－5.8%)

(+28.1%)
(－0.5%)

≒ ¥13.9 trn

≒ ¥10.5 trn

≒ ¥24.4 trn

(+1.2%)

(+21.1%)

(+8.9%)

*1 The figure for operating stores is for GMO-PG and GMO-EP. The figures for GMO-FG is the number of active IDs which includes terminal-free but exclude GMO-PG’s GMO Cashless Platform.
     Figures for transaction volume and value disclosed the sum total of payment methods that can be continuously tracked on the system. Online payment figures are the sum totals for GMO-PG, GMO-EP, GMO-PS. Card Present payment figures are the sum 
     totals for GMO-FG and GMO-PG’s GMO Cashless Platform.
*2 The standards for recognition of the number of operating stores has been revised from Q4 FY2023. Figures exclude a specific case and fincode byGMO. If included, the number of operating stores for the same period would be 875,441 IDs, up 11.8% YoY. 
*3 TRX volume is calculated based on fee revenue standard, which in the case of online consists of multiple (1 to 3) transactions per payment including authorization (tentative sales proceeds) and actual sales proceeds. Card Present transaction volume is 
     based on one transaction per payment.
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Revenue guided to increase 11.0%YoY, OP guided to increase 
17.0%YoY

* Excludes initial revenue at GMO-FG consolidated (FY2026 ¥11,404 mil, FY2027 guidance ¥9,100 mil).

Earnings guidance for FY2027 (fiscal year ending September 2027)

2.1  FY2027 Earnings Guidance

（¥ mil） FY2026 Actual FY2027 Guidance % YoY

Revenue 95,201 105,674 +11.0%

Gross profit 62,059 70,171 +13.1%

Operating profit 37,641 44,040 +17.0%

Pretax profit 37,375 41,641 +11.4%

Attributable to owners of parent

Profit 25,116 26,793 +6.7%

Per share

Dividend ¥187 ¥195 +¥8

Excl. terminal sales* +15.2%
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Be the payment infrastructure in the payment industry structure

Transition of our expanding business domains in the credit card industry structure

3.2  Rebuilding the Payment Infrastructure
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2005～ 2010～ 2015～ 2020～ 2025～
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3.3  Expanding Footprint in Cashless Market

Promote growth of cashless market by entering the 
infrastructure domain

*1 Based on GMO-PG estimates by referencing industry statistics.
*2 Figures are GMO-PG estimates by referencing Consumer Affairs Agency’s “Family Income and Expenditure Survey.” Figures for commercial facility and transportation are GMO-PG estimates.

Commercial facility
(SC annual revenue)

Electric power, 

gas, water 

Tax
(Local・National)

Insurance

Transportation (rail)

Healthcare

Real estate (Rent)

Education

¥33 trn

¥14 trn

¥140 trn

¥6 trn

¥37 trn

¥5 trn

¥15 trn

¥5 trn
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Infrastructure

Industry
Market size*1 Cashless penetration*2

(credit card)

46%

28%

16%
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10%
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Mobility payment TRX volume Up

PG non-consol. Utility revenue Up

April 2027

Tariff cashless payment website

System buildout, O&M, payment processing, etc.

Scheduled to start service

GMO-RP revenue Up 

GMO Enpay revenue Up

NEW

123.8% YoY

18.1% YoY

31.9% YoY

138.4% YoY

FG recurring-model revenue Up 25.1% YoY

FG initial revenue Up 26.9% YoY
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+1.5pt/

Value-added
domain*1Payment domain*1

3.5  Equation to Achieve OP Target ¥100.0 bn in 2030 or 2031

Progressing towards OP ¥100.0 bn through initiatives on each growth driver

*1 Payment domain consists of GMO-PG non-consolidated (excl. BaaS Support, Salary FinTech), GMO-EP non-consolidated,  GMO-PS and GMO-FG consolidated.

Value-added domain consists of BaaS Support, Global, GMO-RP, Salary FinTech, GMO Enpay and others.

*2 The 2025 cashless payment market size refences Ministry of Economy, Trade and Industry’s “2025 Ratio of Cashless Payment Among the Total Amount Paid by Consumers Calculated.”

*3 Building up pipeline (projects at or beyond the quotation submission stage) towards revenue 20% growth target.

1.6 1.11.6 150× × ＋

Market
expansion

Share
expansion

Profitability
improvement

1.086 1.0261.086

Consol. GMV

+15.4%

Cashless payment 

market*2

OP market/

OP per employee

¥5.0 bn

OP

(+0.8pt per year)

(+56.7% YoY)

FY2026

% YoY

FY2027

Key 

initiatives

Excl. specific 

merchant 

+16.6%
(same as market 

growth)

Buildout pipeline*3

Infrastructure domain

(New DFS refund system/

tariff payment, etc.)

AI utilization

(AI-driven 

development)

BaaS Support

FY2027：103%

FY2028： 97%

Enhance security 

(i.e. improve 

competitiveness)

KPI

Agentic Commerce BtoB

¥41.0 mil
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4.3  Sustainability：Overview

Promoting sustainability management

Environment

Governance

Social

Inclusion into ESG indices

・Slated to achieve 4 consecutive years of zero GHG

    emission (Scope1, 2)

・Selected for first time as A List 

    corporate in the Dec. 2025 CDP 

    Climate Change report

Selected consecutively as constituent of ESG indices  

of FTSE Russell

Jun 2026

4th consecutive 

year

Jun 2026 Jun 2026

・Raised proportion of external directors

・Clearly define dividend policy (FY2027)

33%
（5 out of 15）

38%

（5 out of 13）

Prior to Nov. 

2025

After Dec. 

2025

Dividend payout over 55%, minimum of DOE 10%

・Mar. 2026  Certified Health and

   Productivity Outstanding Organization

   (Large Enterprise Category) certified for 

   4th consecutive year

・Improving operating profit per employee

¥36 mil ¥41 mil

Prior to 

FY2025
FY2026

4th consecutive 

year
5th consecutive 

year

・March 2026

Raised ¥10.0 bn from sustainability-linked loan
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5.5  Consolidated Revenue and Operating Profit (Quarterly)

Consolidated revenue Consolidated operating profit

（¥ mil） （¥ mil）

* Figures for consolidated revenue and operating profit for Q1-Q4 FY2027 are based on the guidance.
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5.12.1  Operating Stores, TRX Volume and Value

Consol. TRX value reaches approx. ¥24.4 trn for the past 12 months

Operating 

Stores*1*2/IDs*2 TRX Volume*2*3 TRX Value*2

End-Q4 FY2026 Q4 FY2026 Past 12 months Q4 FY2026 Past 12 months

Consol.

- 2.29 bn 8.71 bn ¥6.4 trn ¥24.4 trn

% YoY - +4.8% －0.5% +13.9% +8.9%

Online

173,158 stores 1.79 bn 6.93 bn ¥3.6 trn ¥13.9 trn

% YoY +5.7% －1.0% －5.8% +7.4% +1.2%

Card

Present*2

511,316 IDs 0.50 bn 1.77 bn ¥2.8 trn ¥10.5 trn

% YoY +16.6% +32.2% +28.1% +23.2% +21.1%

Proportion of representative contracts in online TRX value*4 ：Approx. 55%

*1 The standards for calculating the number of operating stores has been revised from Q4 FY2023. Figures exclude an operating stores of a specific merchant and fincode byGMO. If included, operating stores would be 875,441 (up 11.8% YoY).

*2 The figure for operating stores are for GMO-PG and GMO-EP. The number of IDs are GMO-FG’s figures and include terminal-free active IDs and exclude GMO-PG’s GMO Cashless Platform.  Figures for transaction volume 

    and value disclosed the sum total of payment methods that can be continuously tracked on the system. Online payment figures are the sum totals for GMO-PG, GMO-EP, GMO-PS. Card Present payment figures are the sum totals for 

    GMO-FG and GMO-PG’s GMO Cashless Platform.

*3 Transaction volume is calculated based on fee revenue standards, which in the case of online consist of multiple (1 to 3) transactions per payment of a single authorization (tentative sales proceeds) or actual sales proceeds, 

     and one transaction per payment in the case of Card Present. *4 Annual average is shown in 5% increments.
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5.13  Initiatives on Security at GMO-PG

・As the operator of the payment infrastructure, we are compliant with PCI DSS as well as being

    certified by ISMS (ISO/IEC 27001) and have acquired the Privacy Mark

Continue to manage information security in accordance with every standards and requirements.

・In order to protect information assets, GMO-PG executes on counter-measures on unauthorized

   access and information leaks, access control measures and security surveillance, based on risk

   analysis.

The global standard for information security management.

The global security standards for the credit card industry jointly 

compiled by the five international credit card brands of JCB, 

American Express, Discover, Mastercard and VISA.

Certifies business operators with appropriate measures to safeguard 

personal information stipulated under Japan Industrial Standards 

“JIS Q 15001 Personal Information Protection Management System.”
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