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Safe Harbor Statement for Forward Looking Statements

The contents of this document is based on generally recognized
economic and social conditions, as well as certain assumptions judged
to reasonable by GMO Payment Gateway as of November 13, 2026.
Note that the contents are subject to change without prior notice in the
event of changes in the business environment, etc.

Abbreviations used in this document is as follows (Please refer to IR Introduction slide 1.2 or page 5 for an explanation
of each company’s business overview):

GMO-PG : GMO Payment Gateway

GMO-EP : GMO Epsilon

GMO-RP : GMO Reserve Plus (formerly GMO Medical Reservation Technology)

GMO-PS : GMO Payment Service

GMO-FG : GMO Financial Gate

GMO-CAS : GMO Card System

GMO Enpay : GMO Enpay

Merchandise EC : Apparel, food/beverage, cosmetic/health food, delivery/newspaper,
daily goods/office supplies and CtoC, etc.

Non-merchandise EC : Digital content/telecommunication, utility, travel/ticket, insurance,
membership fees/services, etc.

PF : Platform

MSB : Money Service Business

BaaS : Banking as a Service

GMP : Global major players

PSP : Payment Service Provider
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Unauthorized Access Incident at GMO Internet, Inc.

We sincerely apologize for the concern caused by the unauthorized access to
“Onamae.com Desktop Cloud,” a service provided by GMO Internet, Inc.
(TSE: 4784), a company within our corporate group.

GMO-PG builds and operates its systems independently from

RrreeLy] Onamae.com Desktop Cloud.”

clllef el  GMO-PG also independently designs and manages its security measures.
AL As of today, GMO-PG has confirmed no unauthorized access to its services or
data leakage resulting from this incident.

FY2027 guidance incorporates a certain level of impact given the likelihood of
change in consumption behavior caused by the increase in cyberattacks and
the rise in earnings uncertainty due to the unauthorized access incident at

Impact on
le]/[o¥:lcd GMO Internet, Inc.

earnings

Based on an independent governance structure as a publicly traded company,
GMO-PG operates its business autonomously based on its own decisions and
responsibilities.
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Notice Regarding the Potential Theft of Certain Customer Information at

MO-PG’ Ja

We deeply apologize for causing much concern and inconvenience.

On October 30, 2026, an unauthorized user engaged in an specific function
of the Issuing Support service provided to Life Card Co., Ltd.
There is a possibility that some customer information may have been stolen.

October 30th Detected abnormal activity and immediately terminated service.
Promptly convened Emergency Response HQ including external

Response
experts

November 2nd Information disclosed on website and service resumed

Potential theft of 69 customer records

No impact to other customers as this incident involves a specific function
provided to Life Card Co., Ltd.
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Initiatives on Security at GMO-PG

Continuing security response with defense as the highest priority

Inspection of
vulnerabilities

Response to
unauthorized
access

Repeated full-scale investigation after the incident.

Carried out vulnerability and source code diagnosis using frontier Al on all public
domains (992 sites) owned by GMO-PG through GMO Flatt Security and
GMO Cybersecurity by lerae, Inc., and completed responding to all issues.

Disconnected over 10,000 IP addresses
Number of disconnections are declining recently as surveillance level has been
raised

Capable of detecting abnormal communication and activity in real time; structure
and systems in place to respond to alerts

Continue to improve detection and response on assumption that infiltrations
occurs.
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1. FY2026 Earnings Summary
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1.1 Summary of Consolidated Results

Revenue grew 15.4%, OP grew 20.1%, in line with Guidance

FY2026 Q4 FY2026
(¥ mil) FY2025 Actual FY2026 Actual % YoY Guidance Actual
(achievement %) (% YoY)

93,235 25,473
(102.1%) (+18.5%)

62,052 16,035
(100.0%) (+13.1%)

37,639 8,528
(100.0%) (+8.0%)

36,119 8,347
(103.5%) (+4.7%)

Profit 234 134
attributable to owners of 21 ,829 25, 116 +15.1% (1 0:73_,333 ( — ’?.,73’;))

Revenue 82,499 95,201 +15.4%
Gross profit 55,495 62,059 +11.8%
Operating Profit 31,340 37,641 +20.1%

Pre-tax Profit 31,911 37,375 +17.1%

parent
Per share (Dividend increase of
Dividend ¥144 ¥187 +¥43 %17 above guidance)
Operating Stores™"2/IDs™ Consol. TRX Volume Consol. TRX Value
End-FY2026 FY2026™1" FY2026™

Online 173,158 stores (+5.7%) =6.93bn (—5.8%) =¥139trn (+1.2%)
KPI (% YoY) Card Present 511,316 IDs (+16.6%) =1.77 bn (+28.1%) =¥10.5trn (+21.1%)
Consol. - - =8.71bn (—0.5%) =¥244trn (+8.9%)

*1 The figure for operating stores is for GMO-PG and GMO-EP. The figures for GMO-FG is the number of active IDs which includes terminal-free but exclude GMO-PG’s GMO Cashless Platform.
Figures for transaction volume and value disclosed the sum total of payment methods that can be continuously tracked on the system. Online payment figures are the sum totals for GMO-PG, GMO-EP, GMO-PS. Card Present payment figures are the sum
totals for GMO-FG and GMO-PG’s GMO Cashless Platform.

*2 The standards for recognition of the number of operating stores has been revised from Q4 FY2023. Figures exclude a specific case and fincode byGMO. If included, the number of operating stores for the same period would be 875,441 IDs, up 11.8% YoY.

*3 TRX volume is calculated based on fee revenue standard, which in the case of online consists of multiple (1 to 3) transactions per payment including authorization (tentative sales proceeds) and actual sales proceeds. Card Present transaction volume is
based on one transaction per payment.
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1.2 TRX Value/Volume and Revenue Excluding Impact from Specific Factors

FY2026 Full Year
Consol. online GMV excl. specific factor grew 15.2%

FY2026 Consol. online TRX value/volume and spread/fee revenue excl. specific factors
(Impact from specific merchant and local government project)

(¥trn) (mil transactions)
=== Consol. online TRX volume (excl. specific factors) % YoY
Il Consol. non-merchandise online TRX value (excl. specific factors)

‘ Consol. merchandise online TRX value ) GMO-PG GMO-PG
o o (reported)  (adjusted)  Market stats’
13.0
12.0 s000 Consol. online TRX value +1.2% +15.2% +4.0%
o of which, TOP50  +17.0%
100 5000 Others +9.8%

9.0

. . Non-merchandise EC —5.3% +14.5% +4.7%
7.0 Merchandise EC +16.6% +16.6% +3.3%
6.0 3,000

) Consol. spread +18.0% +18.1%

revenue

4.0 2,000

3.0

L L, Consol. online TRX volume  — 5.8% +18.0%

. Consol. fee revenue +7.2% +17.4%

0.0 0

FY2025 FY2026

* Figures are categorized into merchandise and non-merchandise using the Internet expenditure amount per household based on Ministry of Internal Affairs and Communication’s “Family Income and Expenditure Survey.”
The figures represent the year-over-year change for the twelve-month period from October 2025 to September 2026.
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1.3.1 GMO-PG Non-Consol. Performance (Quarterly)

Revenue grew 10% from the specific merchant impact

GMO-PG non-consolidated revenue & OP (quarterly)™ % YoY
gt,?(;g m=m Other/Payment enhancement business Q4 FY2026 FY2026
mem MSB revenue Revenue™ +11.7% +10.0%
. Elzismil:gf:: d::eggievenue (excl..specific merchant +16.5% +15.7%)
" mmmm Merchandise EC revenue Online payment +9.9% +10.5%
=9==0P Merchandise EC +13.4% +12.9%
12,000 _ ﬂ Apparel +1.4% +0.4%
R B [ Food/beverage +38.4% +30.2%
. T ﬂ _ I Cosmetic/Health food +6.2% +4.6%
10000 [] I I I | Other +10.7% +13.6%
H I I I Non-merchandise EC +8.1% +9.1%
I , - (excl. specific merchant +9.8% +11.4%)
5000 ! . Digital content/telecom +0.5% —0.4%
Utility +23.9% +18.1%
6,000 - . Travel/ticket +14.4% +15.8%
1 B Other +7.7% +12.1%
4000 — BaaS Support™ +22.1% +11.8%
Money Service Business +17.8% +16.2%
Remittance service +17.1% +16.0%
2,000 Early Payment service +20.1% +11.8%
Invoice Card Pay byGMO +15.6% +76.3%
0 Salary FinTech™ +25.1% +21.8%
24/4Q 25/1Q 25/2Q 25/3Q 25/4Q 26/1Q 26/2Q 26/3Q 26/4Q OtherIPayment enhancement +8.5% — 2.6%

*1 Figures for revenue and operating profit are before consolidation adjustments.

*2 Figures for BaaS Support present the sum total of Ginko Pay and Processing PF.

*3 The YoY figures for Salary FinTech is calculated using the sum total of Instant Salary byGMO, salary related remittance service included in Remittance service, e-pay sugumo, etc.
The revenue recognition method for Instant Salary byGMO has been changed from gross method to net method for some of the schemes from Q1 FY2024 and has been changed for all schemes from Q1 FY2026.
The figures present the YoY numbers have been restated on a gross basis for the entire period.
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1.3.2 Performance of GMO-EP, GMO-PS and GMO-FG (Quarterly)

GMO-EP and GMO-PS are resolving issues, GMO-FG’s
initial and recurring-model were strong

GMO-EP (quarterly)™™ GMO-PS (quarterly)™ Consol. GMO-FG (quarterly)™
(% YoY) Q4 FY2026 FY2026 Q4 FY2026 FY2026 Q4 FY2026 FY2026
Revenue +6.0% +8.1% Revenue +4.5% +5.6% Revenue +35.7% +26.0%
OP +17.9% +12.7% OP +6.5% +23.4% OP +60.1% +30.4%
(¥ mil) i Revenue (left axis) (¥ mil) mmm Revenue (left axis) (¥ mil) s Revenue (left axis) (D)
=@=TRX value 4000 =0=TRX value 7,000 =@=Active IDs (right axis) 600,000
2,000 ' +16.6%
+45.5% +3.2%
6,000 500,000
1,500 3,000 5,000
400,000
4,000
1,000 2,000 300,000
3,000
200,000
2,000
500 1,000
1,000 100,000
0 0 0 0 0 0
a o L 0 O 0 O 0 O
2 g g o @ B o P o o M R M A e
Initiatives
* Increased sales resource + Collaborating to promote - Making inroads into new domains
« Expanding financial services card migration by leveraging strength in payments
through synergies within PG group. - Strengthening alliance with - Supporting businesses of
business partners enterprises

*1 GMO-RP, formerly a subsidiary of GMO-EP has been transitioned to a direct consolidated accounting of GMO-PG from FY2026.

*2 Figures are before GMO-PG’s consolidation adjustments.

*3 Figures are taken from GMO-FG’s consolidated financial results. Figures up to FY2024 are based on JGAAP, figures from FY2025 are based on IFRS standards.
*4 Recurring-model revenue is the sum total of stock, fee and spread and excludes initial which mostly consists of terminal sales.
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2. FY2027 Earnings Guidance
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2.1 FY2027 Earnings Guidance

Revenue guided to increase 11.0%YoY, OP guided to increase

17.0%YoY

Earnings guidance for FY2027 (fiscal year ending September 2027)

(¥ mil)

Revenue

Gross profit

Operating profit

Pretax profit

Attributable to owners of parent

Profit

Per share

Dividend

FY2026 Actual

95,201

62,059

37,641

37,375

25,116

¥187

* Excludes initial revenue at GMO-FG consolidated (FY2026 ¥11,404 mil, FY2027 guidance ¥9,100 mil).

GMO PAYMENT GATEWAY

FY2027 Guidance % YoY
105,674 +11.0%
Excl. terminal sales” +15.2%
70,171 +13.1%
44,040 +17.0%
41,641 +11.4%
26,793 +6.7%
¥195 +¥8

Copyright (C) 1995 GMO Payment Gateway, Inc. All Rights Reserved.
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2.2 Guidance Assumption : Operating Profit

Guidance OP growth of 17.0% by baking in the five issues,
while maintaining the medium-term OP target unchanged

Issues baked into guidance Operating profit guidance and target

1. Indirect impact from unauthorized access incident at 1(;,?(:2

GMO Internet, Inc.

2. Possible change in consumer behavior from increase >
in cyberattacks
80,000
3. Decline in growth rate of EC market stats
70,000

4. Conservative assumption of revenue contribution from
new projects

60,000
5. System investment to strengthen security etc.
System related expenses and plans 7 50,000
Yoy . 40,000
+23% .............

//7 30,000

4 -

/ + Strengthen security

+ Capacity increase 20,000

Normalized * Al investment, etc.
investment pace 10,000

of around +10%

FY2026 FY2027 FY2028 FY2029 FY2030 FY2031
Plan Plan Plan Plan Plan

GMOPAYMENT GATEWAY

100,000
.0
.0
’0
.0
.0
.0
.0
.0
0..
*
*
: : o
: : ”’
H - H *
:Guidance: o
P +17.0%
H H .
FY2026 FY2027 FY2030/2031
Actual Guidance Target
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3. Growth Strategy
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3.1 Expanding the Addressable Market

Sustain revenue growth by expanding business domains and
lesser reliance on merchandise EC market growth

Sustain revenue growth by expanding business domains and lesser reliance on merchandise EC market growth™

(¥ bn)
" Global Revenue
BaaS
g 2007 Support Proportion 5-yr CAGR
OP Growth FinTech
YoY%
70
+22.7% Card
Present
. N L 69%  +23%
2008
0  Merchandise
EC market™ Vi Non-
- Merchandise
“  +15.1% o e

30 Merchandise

EC 13% +12%
20 (Payment
j after delivery)
L zlgrchandlse 18% +9%

0
2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2026 <Jul 'Sep 2026

Addressable i . ) Merchandise EC growth rate2 —1.5%
Credit card — Comprehensive = FinTech—> Card — BaaS > Cashless MIAC’s “Survey of Household Economy”

payment payment Present Support

market

*1 Ministry of Economy, Trade and Industry’s “E-Commerce Market Survey.”
*2 The line shows the 3-year moving average growth rate of merchandise EC market.
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3.2 Rebuilding the Payment Infrastructure

Be the payment infrastructure in the payment industry structure

Transition of our expanding business domains in the credit card industry structure

Payment industry
structure

International brands
Payment

o -
Credit card companies Support license Platform
Networks VisaNet
(stera)
i e QR Payment Payment :
PSPs C;zd'r:‘:?]:d Lv“rj’rlittlant CaPr(ai I::Zi(:nt For physical targeting Point Gateway
| d Pay y stores start-ups
MerChants Early - Digital Authorization rate
Payment Medical Billing Education/
| Reservation Collection DX
Consumers Payment BNPL
After Delivery

2000~ 2005~ 2010~ 2015~ 2020~ 2025~
2005

Tax Refund

Earned Wage
Access

GMO PAYMENT GATEWAY Copyright (C) 1995 GMO Payment Gateway, Inc. All Rights Reserved. 17



3.3 Expanding Footprint in Cashless Market

Promote growth of cashless market by entering the
infrastructure domain

juswwianog | Ann m

uone}-
Jodsueaj

*1 Based on GMO-PG estimates by referencing industry statistics.

Infrastructure
Industry

Commercial facility ¥33 trn
(SC annual revenue)

Electric power,

¥14 trn
gas, water
Tax
(Local - National) ¥140 trn
Insurance ¥37 trn
Healthcare ¥5 trn
Real estate (Rent) ¥15 trn
Education ¥5 trn

Transportation (rail) ¥6 trn

Market size*!

(credit card)

) )

28% }
16% }

12%}
10%}
10%}

10%}

)

Cashless penetration™

Up 25.1% YoY
Up 26.9% YoY

FG recurring-model revenue
FG initial revenue

PG non-consol. Utility revenue Up 18.1% YoY

NEW
April 2027

Tariff cashless payment website
System buildout, O&M, payment processing, etc.
Scheduled to start service

GMO-RP revenue Up 31.9% YoY

GMO Enpay revenue Up 138.4% YoY

Mobility payment TRX volume Up123.8% YoY

*2 Figures are GMO-PG estimates by referencing Consumer Affairs Agency’s “Family Income and Expenditure Survey.” Figures for commercial facility and transportation are GMO-PG estimates.

GMO PAYMENT GATEWAY
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3.4 Post-2030 Addressable Market and Market Share
Aim for 40% or higher market share in 2040 upon reaching milestone

2030/2031 target

Operating profit, cashless payment market™ and GMV (actual and target) "."\
L+ 2040
(¥4;gn) Operating profit ""‘ ¥374 trn
e GMO-PG's GMV (market share) ‘."‘ (70%*2)
== Cashless payment market (Cashless penetration) ."’
350
300
2030-31
250
2025
2oo¥1 62 trn™ 2040
(46%) ¥150 trn
(40%)
150
2030-31
100
2026 ¥§Z<;m
¥24.4 tm - (2A)
(15%)
0 0
2025 2026 2027 2030-31 2040

OP ¥37.6 bn ¥100.0 bn

*1 The 2025 cashless payment market size refences Ministry of Economy, Trade and Industry’s “2025 Ratio of Cashless Payment Among the Total Amount Paid by Consumers Calculated.”
*2 Calculated by converting the 80% govemment target based on intemal indicators to a internationally comparable figure.
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3.5 Equation to Achieve OP Target ¥100.0 bn in 2030 or 2031

Progressing towards OP ¥100.0 bn through initiatives on each growth driver

Payment domain™

Market
expansion

1.6 X

1.08¢

KPI Cashless payment
market™
FY2026 +15.4%
% YoY

FY2027 Infrastructure domain
Key (New DFS refund system/
initiatives tariff payment, etc.)

Agentic Commerce

*1 Payment domain consists of GMO-PG non-consolidated (excl. BaaS Support, Salary FinTech), GMO-EP non-consolidated, GMO-PS and GMO-FG consolidated.
Value-added domain consists of BaaS Support, Global, GMO-RP, Salary FinTech, GMO Enpay and others.

Share
expansion

1.6

1.08¢

Consol. GMV

Excl. specific
merchant

+16.6%

(same as market
growth)

Enhance security
(i.e. improve
competitiveness)

Buildout pipeline™

FY2027 : 103%
FY2028 : 97%

Profitability
improvement

1.1

1.026

(+0.8pt per year)

OP market/
OP per employee

+1.5pt/
¥41.0 mil

Al utilization
(Al-driven
development)

Value-added
domain™

150

OP

¥5.0 bn

(+56.7% YoY)

BaaS Support

BtoB

*2 The 2025 cashless payment market size refences Ministry of Economy, Trade and Industry’s “2025 Ratio of Cashless Payment Among the Total Amount Paid by Consumers Calculated.”

*3 Building up pipeline (projects at or beyond the quotation submission stage) towards revenue 20% growth target.

GMO PAYMENT GATEWAY
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FY2025 Market Si Profitability
oF

3.6.1 Share Expansion: Large-scale Projects
Adding new large-scale projects to pipeline in broader EC and

3 NEW New addition in Q3 onwards
Card Present domains o bo
® PS
New large-scale projects (beyond the quote submission stage) in payment domain (GMO-PG/PS/FG) ® FG
Scale 0\
(Annual revenue IS NEW L arae commercial NEW NEW
rtoustomen | HCITNENe NN ST SO CVS stores [ avwpc I3
PR e  New DFS refund @ Large e @ Food o AirlineB ©
¥1 trnand higher Large commercial
9faci"ty Py o Tariff ®
(continued) )
Largtfea%ciiwymerclal PY
(continued)
NEW NEW NEW NEW
Entertainment ALJM Rail serviceA (IS  Beverage [JM  Pharma [
NEW
¥100.0 bn CreditcardB @ Carpark © | Rail service B [ Supermarket ®
~¥1trn Creditcard C @ Fee collection agency @ Internet ®  Arcade games A © Arcade games A ©
(continued)
Daily Goods @
NEW NEW NEW NEW NEW
'Sector specitc saas (MM Financial E_ (SN Piaormor Sl Real estate  [JMMM Real estate [
NEW NEW NEW (continued)
| Sohoifaor . [ info-communication [ CosmeticsD ® Mail order @ Srttutions L
NEW NEW
~¥100.0 bn FinancialD @ Cardealer [ Entertainment B @ FinancialB @ TicketsaleB [/
Mobile order @ CosmeticsC © Cross border EC® Bookstore O
Invoice issuingPFB @©® TicketsalesA @ Larg?agﬁﬁ‘ym:?mial PY )
Time
FY2027 FY2028 and beyond
1H 2H

GMOPAYMENT CATEWAY Copyright (C) 1995 GMO Payment Gateway, Inc. All Rights Reserved. 21



3.6.2 Share Expansion : Card Present Cashless Market PE&r

Market share target 12.8% in 2033 by expanding share in everyday
life related sectors

GMO-FG’s market share trend and target GMO-FG: GMV share of each TOP 30 customers (Q4 FY2026)
Major Commercial Facility A N EW
14.0% 2033 target Major Commercial Facility B s [\ £V
’ 12 80 Major Commercial Facility D W3
B A’ Drugstore F G [\ =V
. Daily necessities store A |
12.0% ..ﬂ Major Commercial Facility C | |
L% o* Hundred-yen Store A I W Incremental increase from Q4
*
Approx' 1 'gx ‘0’ Supermarket D I FY2025
(CAG R1 OOA,). R Hotel/Travel A ——
10.0% ‘.‘ Transportation/Logistics A ] NEW New contracts:
J7e * aily necessities store H
R Dally necessities store 8 . 11 companies
“ Supermarket A (]
.0’ Restaurant B |
2026 ’0‘ Sporting Goods Store A [ |
8.0% ’..’ Parking A —
6 - 60/9‘ Restaurant C | ]
0‘ Drugstore D | ]
Hotel/Travel B |
6.0% Drugstore B n
Apparel C | |
Drugstore A mmm NEW -
Men's Clothing Store A I Comblned GMV Of
4.0% Swpermariet top 30 merchants is ¥776.3 bn
Restaurant D - \NEW
Transportation/Logistics B I NE\WV (+95.3°A) YOY)
Bookstore B imm  NEW Proportion of
2.0% Apparel F HEEEEE NEW 0
rvcs mumm NEw  top 30 merchants: 28.5%
Sporting Goods Store E [ ] NEW
Sporting Goods Store C |
0.0% 0 20 40 60 80 100
2022 2023 2024 2025 2026 2027 2028 2029 2030 2031 2032 2033 (¥ bn)
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3.7.1 Value-added Domain

Fy2025 Market Share Profitability
op

30.00n X 1.6 X 1.6 X 1.1

Growth of 56.7% YoY, well above the OP CAGR target of 30%

Revenues from value-added domain (annual)

(¥ mil)

12,000

10,000

8,000

6,000

4,000

2,000

OP margin

YoY
B GMO enpay
M Salary FinTech Total +36.9%
B GMO-RP
B Global B +138.4%
MW Baa$S support . +21.8%
+31.9%
H
I +65.9%
I +11.8%

FY2025 FY2026

40% ) 45%

Value-added domain OP: actual and target (annual)

(¥ bn) FY2030/2031
OP target
mmmm \/alue-added domain ¥1 5.0 bn
15 (— 30% growth trajectory J;'
[
/
/
/
/
FY2026 /
. YoY CAGR P
+56.7% 30% /
/
/
V4
/
/

* The YoY figures for Salary FinTech is calculated based on Instant Salary byGMO, salary-related remittances included in the Remittance service and e-pay sugumo, etc.
The revenue recognition method for Instant Salary byGMO are changed from gross method to the net method for some of the schemes from Q1 FY2024, and to all schemes from Q1 FY2026.
The figures present the YoY numbers have been restated on a gross basis for the entire period.

GMOPAYMENT GATEWAY

4
¥3.0 bn
’
CAGR
105%
¥0.1 bn
0 . .
& & & & & & & &
Q\,@
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3.7.2 Value-Added Domain:

Earnings Summary for Global
Revenue grew 65.9% and OP up 97.7% from portfolio of high-credit
quality borrowers
Revenue and OP (Full year) Loan balance Earnings highlights
(¥ mil) ) (¥ mil) )
% YoY %o YoY Overseas MSB
+65.9% +43.9%  Pprovided several new loans
2000 Asia 10,000 Asia total and increased loans in USA
payment +31.2%  and SE Asia
+27.1% India Asia payment
¥3.0 bn +15.0% Expanded remittance service
3,000 30,000 B to Big Tech customers
Asia MSB === contributed to revenue
+38.0% Tt
2,000 20,000
OP
+97.7%
1,000 US MSB 10,000
+119.0%
0
FY2025 FY2026
= Revenue === OP

Initiatives for future growth
June 2026
us
0
GMO PAYMENT GATEWAY

Expand into Eastern
European market

+59.6%

End-Sep 2025 End-Sep 2026

August 2026

Use of external funds

Copyright (C) 1995 GMO Payment Gateway, Inc. All Rights Reserved.

24



Market Share

3.7.3 Value-Added Domain: Global Strategy BB |

Running 2 years ahead of mid-to long-term target; 2027 focus is on twin
goals of growth and prudence and strengthening organizational structure

Operating profit of global business’

i At 2030-2031

T Fulyear plan Mid-to long-t th strat #9.0-%6.0 b
e d - -
1d-10 Iong-term growin strategy CAGR +23°/o

2027 Basic policy
Emphasis on growth and prudence
Strengthen local entities (India/USA)

5,000

Loan
2026 Expand into other countries while
¥3.0bn strengthening the priority countries

o of India and USA.
3,000 +97% YoY Use of external funds

4,000

Investment
K/ Equity investment into new solutions

2,000 2025 / that lead into TAM expansion
¥1.5 bn ==

Advancing business collaboration
Strengthen business collaboration
1,000 with borrowers

FY2025 FY2026 FY2027 FY2028 FY2029 FY2030-31

* Before consolidated adjustments.

GMOPAYMENT CGATEWAY Copyright (C) 1995 GMO Payment Gateway, Inc. All Rights Reserved. 25



4. Financial Strategy and Sustainability
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4.1 Financial Strategy

No plans to issue bonds in FY2027 as funds are sufficiently secured
following two consecutive years of bond issuance

Trend of interest-bearing debt Financial Strategy
(% mil) — Capital base: risk-taking capacity
Mar-26 Jun-26
£0.000 Sustainable CB - Balance of retained earnings and
' loan redemption shareholder returns
+10,000 —20,000 - Total capital ¥133.3 bn
Jun-26 (as of end-Q4 2026)
70,000 .
SB issuance - Adjusted equity ratio” 49.9%
+10,000  Other (as of end-Q4 2026)
g1 —
| |
1 1
I I Used
50,000 1 1 corporate
I I bond issues
Lewaad onJuly 2025 Acquire
40,000
large-scale
projects
30,000

— o

Securing Liquidity Capital Discipline
10,000 - Diversified fund procurement/ - ROIC exceeds WACC
low & fixed rate procurement
- Liquidity required for payment - Manage risk exposure of MSB
0 business assets relative to capital
: End-Q4 2026 .
InterEens(: %ﬁfﬁiem Interest bearing debt  * Funds for MSB business that

feedbacks to payment business

* Figures show the equity-stake adjusted total equity attributable to owners of parent (total equity attributable to owners of parent divided by (total assets minus deposits received).
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4.2 Change in Dividend Policy

Established dividend payout of 565% or more and minimum DOE 10%

Introduced minimum

Trend of dividend per share and dividend payout
dividend of DOE 10% from

FY2027
JPY .
WPY) Special dividend per share Clearly defined
300 mmm Ordinary dividend per share shareholder return policy
eg=Dividend payout Improved stability and
L2253 Ordinary dividend per share (initial forecast) 56.5% VISlb“Ity- .
250 270 Emphasis on capital
fficiency
e
—— ——— SW
P - ® o= 50.0%
200
40.0%
150
I 30.0%
100 ' ——
20.0%
———
50 L
10.0%
0 ===-. L ___1 L __| L__ S L= e 0.0%
FY2019 FY2021 FY2022 FY2023 FY2024 FY2025 FY2027

forecast

* DOE (ratio of dividend to adjusted equity attributable to owners of parent) = Dividend amount =+ (Equity attributable to owners of parent — Other items of equity).
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4.3 Sustainability : Overview

Promoting sustainability management

Environment

- Slated to achieve 4 consecutive years of zero GHG
emission (Scope1, 2)
- Selected for first time as A List

corporate in the Dec. 2025 CDP
Climate Change report

- March 2026
Raised ¥10.0 bn from sustainability-linked loan

Governance

- Raised proportion of external directors

Prior to Nov. After Dec.
2025 2025
33% 38
(5 out of 15) (5 out of 13)

* Clearly define dividend policy (FY2027)

Dividend payout over 55%, minimum of DOE 10%

GMO PAYMENT GATEWAY

Social

* Mar. 2026 Certified Health and : =
Productivity Outstanding Organization = e
(Large Enterprise Category) certified for @&ES@RRAL

4th . KENKO s Health
consecutive year RS

* Improving operating profit per employee

o
¥36 mil ¥41 mil

Inclusion into ESG indices

Selected consecutively as constituent of ESG indices
of FTSE Russell

47N 7 Y
& A
Tt \.\\uz/,/
FTSE4Good FTSE JPX Blossom FTSE JPX Blossom
Japan Index Japan Sector
Relative Index
Jun 2026 Jun 2026 Jun 2026
4th consecutive 4th consecutive 5th consecutive
year year year
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5. Financial Highlights and Reference Materials
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5.1.1 Consolidated Balance Sheet

Adjusted equity ratio is 49.9% when deposits received are excluded

from total assets

Assets

(¥ mil) ¥ - Liquidity necessary for
payment processing business
+ Standby funds for investment/lending

—4,708

406,800
400,000 A Cash
corres-
ponding
344,702 to
deposits
received
300,000
174,053
: v
200,000
43,689
100,000 Prov. for
108,557 doubtful 128,408
accounts
—4,638 —4,616
0 18,400 14577
End-Q4 FY2024 End-Q4 FY2025 End-Q4 FY2026
|

m Investment related ' m MSB related? = Other

m Cash & Equivalent

Liabilities and Equity

(¥ mil)
445,706
A
406,800
400,000 A
344,702
300,000
v
’ 33,792 i
200,000 m 29,897
26,207
S
ratio4
105,819 PER:TA 116,177 g 29.1%
(48.5%) (47.2%) (49.9%)
0
End-Q4 FY2024 End-Q4 FY2025 End-Q4 FY2026
m Equirty = MSB related 2 m Borrowings

*1 Securities that are classified under investment securities and investment accounted for under the equity method.
*2 MSB Related Asset: Lease assets, short term loans, advances paid and accrued revenue (net of provision for doubtful accounts). MSB Related Liabilities: Accrued expenses.

*3 Nearly all of the deposits received consists of temporary deposits received from merchants under the representative contract and merchants using the remittance service.

*4 Equity ratio: Total equity attributable to owners of the parent / Total assets. Figures in parentheses represent the adjusted equity ratio: Total equity attributable to owners of the parent / (Total assets — Deposits received).

*5 Some figures are shown in net amounts of financial assets and liabilities.

GMOPAYMENT GATEWAY

m Other m Deposits receive&
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5.1.2 Major Consolidated Financial Indicators™

Managing businesses while balancing profitability,
capital efficiency and capital base

2015 2018 2021 2025 March 2026
Third party allotment Issued Euro Yen CB Euro Yen CB Issued First Ever Sustainable Loan
Raised ¥8.0bn Raised ¥17.5 bn Raised ¥21.1 bn Straight Bond Raised ¥10.0 bn
2018 Euro Yen CB Ralsed ¥20.0 bn June 2026
Fully converted R&l rating A- Redemption of
(¢bn) 2021 Euro-Yen CB
45% - 500 Redeemed ¥20.0 bn
445,706
40% - 450 July 2026
Straight bond
35% - 4% Raised ¥10.0 bn
- 350
30%
- 300
25%  ROE baseline End-Sep 2026
- 250

20% ——Qg

[ |, EQuity ratio
1g88% 29.1%

.-0..----"0-"'"". L 150
* 8.8% Adjusted
® | 10 equity ratio™

5% L 50 49.90/0

15%

.bo"..

10%

0% 0
FY2015 FY2016 FY2017 FY2018 FY2019 FY2020 FY2021 FY2022 FY2023 FY2024 FY2025 FY2026
Total assets =mgmw Return on asset using pretax profit (ROA)
+ @90 Adj. return on asset using pretax profit (Adj. ROA)2 ==e==w Return on equity using profit attributable to owners of parent (ROE)

=== Ratio of total equity attributable to owners of parent to total assets (equity ratio) == Operating profit margin

*1 Figures from FY2018 are based on IFRS standards. For figures before FY ending September 2017 are based on J-GAAP standards. As such, total assets refers to assets, equity refers to net assets and total equity

attributable to owners of parent to total assets refers to equity ratio, return on total assets using profit attributable to owners of parent refers to ordinary profit to assets ratio, and retum on equity using profit attributable to owners of parent (ROE)

refers to net profit to equity ratio.
*2 Under IFRS, profit before taxes is used as the numerator and total assets excluding deposits received is used as the denominator. Under J-GAAP, ordinary profit is used as numerator and assets excluding deposits received is used as the denominator
*3 FWS show the adjusted total equity attributable to owners of parent (fotal equity attributable to owners of parent divided by (total assets minus deposits received) .
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5.1.3 Capital Efficiency

Maintain ROE at 20% level by being mindful of capital efficiency at

each business and on a consolidated basis
Annual trend of ROE™ “ROIC™2/WACC

35.0% =@=ROE " 338%
=@=ROIC ™2 . R .
Gain on sale of equity
20.0% =o=\/ACC method investment
¥16.9 bn ROE™
Maintain a high ROE of 20%
25 0% Balance between retained earnings
and shareholder return
20.19 20.2% 20.7% Established minimum dividend using
DOE
20%
ROIC™
Main above-WACC level
15.0% * Business model of secularly
11.2% improving profit margin
— 10.1% - Evaluate by business and
10.0% =l investment item
== - WACC
o P — 6 89 7.6% 8.0% 8.5%  Reduce cost of eq_uity . _
5 59 6.1% 070 * Reduce correlation with earnings
= (o) -
through consolidated management
WACC @ Adopting part 5-year monthly averaged calculated using CAPM. + ESG initiatives
o FY2021 FY2022 FY2023 FY2024 FY2025 r26  ° Continuous enhancement of IR
activities
*1 ROE = Net profit attributable to owners of parent / Equity attributable to owners of parent . D|5C|p||ned use of financial |everage

*2 ROIC = NOPAT (OP x (1 —effective tax rate)) / Invested capital(Interest bearing debt + total equity)
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5.2.1 Waterfall Chart of Consol. Revenue (FY2026 Full Year)

GMO-PG/PS/EP impacted by slowdown in SME EC market;
GMO-FG and overseas performed strongly

Consol. GMO-PG™ GMO-PS™ Overseas™ Consol.
(% YoY) GMO-FG™ GMO-EP2'3 GMO-RP'23
b +26.0% +10.0% +5.6% +8.1% +82.7% +31.9% +15.4%
| \l \ [ \l \ \ |
. Others ¥95.2 bn

|
%0 IPayment After Delivery
- Growth deceleration at existing merchants
- MSB +16.2%
85
¥82.4 bn- BaaS Support +11.8%

Merchandise EC +12.9%
80
® Non-merchandise EC +9.1%
Growth was +11.4% excl. impact of specific merchant,
cycling through of revenues from large merchant, etc.
75
@® Recurring-model™ +25.1%
Start of operation at major commercial facility;growth of merchants in daily goods
domain, etc.
70
@ Initial +26.9%
‘ Payment terminal delivery to major commercial facility, contribution from SME domain, etc. n
FY2025 FY2026

*1 Figures are taken from GMO-FG’s consolidated financial results. Consol. GMO-FG includes GMO-FG, GMO-CAS and GMO-DATA.
*2 Revenue figures for each of the companies are stated before consolidated adjustments.

*3 GMO-RP, formerly a subsidiary of GMO-EP has been transitioned to a direct consolidated accounting of GMO-PG from FY2026.

*4 Recurring-model revenue is the sum total of stock, fee and spread and excludes initial which mostly consists of terminal sales.

GMOPAYMENT GATEWAY Copyright (C) 1995 GMO Payment Gateway, Inc. All Rights Reserved. 34



5.2.2 Waterfall Chart of Consol. Revenue (Q4)

GMO-PG/PS/EP impacted by slowdown in SME EC market;
GMO-FG and overseas performed strongly

(% YoY) Consol. GMO-PG™ GMO-PS™ Overseas™ Consol.
(¥bn) GMO-FG™ GMO-EP'23 GMO-RP2'3
+35.7% +11.7% +4.5% +6.0% +92.2% +31.1% +18.5%
26 | \l \ \l \ \ \ ¥25 4 bn
Others
25
o Impact from fee change for
delivery service
Payment After Delivery
23 Growth deceleration at existing merchants
MSB +17.8%
22 @ Baa$ support +22.1%
” ® Merchandise EC +13.4%
Growth of multiple merchants in food & beverage and C2C sectors
2 ® Non-merchandise EC +8.1%
Adjusted growth is 9.8% excl. specific merchant;
cycling through of revenues from large merchant
19

@ Recurring-model™ +21.1%
Operation start of major commercial facility; growth of merchants in daily goods domain

@ Initial +52.2%
‘ Payment terminal delivery to large-scale commercial facility; contribution from SME domain. n

18

Q4 FY2025 Q4 FY2026

*1 Figures are taken from GMO-FG’s consolidated financial results. Consol. GMO-FG includes GMO-FG, GMO-CAS and GMO-DATA.
*2 Revenue figures for each of the companies are stated before consolidated adjustments.

*3 GMO-RP, formerly a subsidiary of GMO-EP has been transitioned to a direct consolidated accounting of GMO-PG from FY2026.

*4 Recurring-model revenue is the sum total of stock, fee and spread and excludes initial which mostly consists of terminal sales.
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5.3.1 Waterfall Chart for Consol. OP and Pre-tax Profit (FY2026 Full Year)

OP increased 20.1% from higher personnel expense from
employee returns and talent investment

OP waterfall chart’

% YoY +20.1% (¥ mil)
GP SGA Other Other
increase increase revenue expense
+6,564 —470 increase increase
+210 -3 37,641

31 !340 . (profit impact)

* One-time expense
in Q2 FY2025 +1,028 mil
* Personnel cost increase
— 595 mil
* Advertising expense
increase — 516 mil
* Commission fee increase
—393 mil

* Revenue increase  +8,544 mil
* CoS ratio increase —1,979 mil

FY2025 FY2026
OoP OoP

* The “+” and “-" sign denote the direction of the impact to operating profit and pretax profit.

GMOPAYMENT GATEWAY

Pre-tax profit waterfall chart’

% YoY +17.1% (¥ mil)

OoP Financial Financial Equity
increase income  expense method profit
+6,301 decrease increase decrease
—106 —637 —92

31,911 .

(profit impact)
* Increase in bond interest —357 mil
* Increase in interest paid —195 mil

:

* Decrease in interest income
—319 mil

37,375

* Increase in investment
partnership profit +262 mil

FY2025 FY2026
Pre-tax profit Pre-tax profit
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5.3.2 Waterfall Chart for Consol. OP and Pre-tax Profit (Q4)

OP increased 8.0% from higher personnel expense from
employee returns and talent investment

OP waterfall chart’ Pre-tax profit waterfall chart’
% YoY  +8.0% Emi o YoY  +4.7% (¥ mil)
GP SGA Other Other OoP income Financial Equity
increase increase revenue expense increase increase expense method
+1,860 —1,271 increase increase +633 +7 increase profit
+46 -2 —215 decrease
8,528 7 979 o -51 8,347
7,895 972 [
(profit impact)
* Personnel cost increase
— 798 mil
- Advertising expense o  (profitimpact)
increase —153 mil * Increase !n mtere_st paid —106 ml_l
- Commission fee increase * Increase in bond interest —46 mil
—135 mil 1
® * Increase in investment
* Revenue increase +2,622 mil partnership profit +67 mil
* CoS ratio increase —761 mil * Decrease in interest income
—18 mil
Q4 FY2025 Q4 FY2026 Q4 EY2025 Q4 FY2026
oP oP Pre-tax profit Pre-tax profit

* The “+” and “-" sign denote the direction of the impact to operating profit and pretax profit.
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5.4.1 Consolidated CoS and SG&A Ratio (Quarterly)

CoS ratio fluctuates depending on revenue mix

(¥ mil)
26.000 25,473
23502 23,644
24,000 500
22,491
22000 21,496
20,295 20,462 20,245
20,000 19,588
38.5% 18313 18,096 40.0%
18,000 37.2% 37.0%17.785 2605 26.6% 37.0%
16,546 35.1% o ' 35.0% [M34.3%
9 ' 16,118 34.1% . 3%
16,000, 0% 5641 36.7%N 333% o Jlls2 0% 11 0% 32.6%
714,813 5 34,50 P 32.0% 9% -
- C= ' . 29.4% 30.0% 29.8%
14000 [3%0% 2100 - ‘ Sl ° 30.0%
. 0
29.5% 29.2% 20.0% [
12,000 27.6% 27.2% o °
9,437
10,000 22.9% 2005
8,257
8,000 mr 7,321 Ui 7:588
‘ 5,060 6,593 6316 MM66T7 MM ... W, .. : /6,758
6,374 501 , 6,238 / 6,033 6,476 ' ' 6,317
6,000 5,022 5,823 913 5,799 + 76 Iwms 250 5,934 5,694 5,261
/ ’ :
4,743 4,618 4,570 10.0%
4,000
2,000
0 0.0%
23/1Q  23/2Q  23/3Q  23/4Q  24/1Q  24/2Q  24/3Q  24/4Q  25/1Q  25/2Q  25/3Q  25/4Q  26/1Q  26/2Q  26/3Q  26/4Q

= Revenue

GMOPAYMENT GATEWAY

mmmm Cost of sales

SG & A expense ==@==C0S ratio
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5.4.2 CoS/SGA Ratio of GMO-PG & GMO-EP (Quarterly)

CoS ratio trending stably for online payment business

(¥ mil)
16,000

14,528

50.0%
13,837 13,583

14,000
13,079 13,302

12,533 12,539
12,161

12,000 11,449

40.0%
36.6% 10158 19517 10681
34.1%

35.6%

9,219

I . 9,177

e ) ‘
9,083 30.3%

10,000
29.5%

30.0%

(e
> 25.9%
W 04.9%

23.2% .
21.8% 22.3% 20.0%

30.3%
8,000

20.8%

6,000 18.7% 19.8%
21.0%

4,283

4,330 4,250 3743

3,920

4,000 3,501 3,462

3,136 3,442 3,265 3,221
3,190 3125 s 94 2,959
2,502 10.0%

2,755 2,796 2,122 2,634
2447 B o01 1,936 2,192 2188 ‘N 25 4 H4e
1,794 ; - :
: | | ' I I I I I
I I I I 0.0%

0
23/1Q 23/2Q 23/3Q 23/4Q 24/1Q 24/2Q 24/3Q 24/4Q 25/1Q 25/2Q 25/3Q 25/4Q 26/1Q 26/2Q 26/3Q 26/4Q

mmmm Revenue mmmm Cost of sales SG & A expense ==g== C0S ratio amgmm SG&A ratio == @= = [railing 1-year avg SG&A ratio

* Figures presented are before consolidation adjustments.
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5.5 Consolidated Revenue and Operating Profit (Quarterly)

Consolidated revenue Consolidated operating profit
(¥ mil) (¥ mil)
35,000 14,000
30,000 12,000
25,000 10,000
20,000 8,000
15,000 6,000
10,000 4,000
5,000 2,000

0 0

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q
mFY2024 = FY2025 mFY2026 3FY2027 mFY2024 = FY2025 mFY2026 ©1FY2027

* Figures for consolidated revenue and operating profit for Q1-Q4 FY2027 are based on the guidance.
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5.6 Consolidated EBITDA™ and EBITDA Margin (Quarterly)

(¥ mil) FY2024 FY2025 FY2026
14,000 . . . 100.0%
¥28,534 mil ¥35,261 mil ¥41,933 mil °
90.0%
12,000
11.288 11,421
80.0%
10,000 9,581 9,642 70.0%
9,016 9.142 8,046
8,157 60.0%
8,000 7,633 7,720
48.3%
47.8% o 50.0%
6,000
40.0%
2,000 30.0%
20.0%
2,000
10.0%
0 0.0%

24/1Q 24/2Q 24/3Q 24/4Q 25/1Q 25/2Q 25/3Q 25/4Q 26/1Q 26/2Q 26/3Q 26/4Q

EBITDA =@=EBITDA margin

* Figures are the sum of operating profit and depreciation.
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5.7.1 Consolidated Cash Flow Statement

FY2026 (¥ mil)
(¥ mil) Operating CF : +16,118
Pretax profit +37,375
o Deprec. & Amort. +4,291
Inventory —509
Trade/other receivables — 11,236
0000 Advances paid ~19,292
Accrued revenue —95,813
Accrued expenses +5,042
0000 Deposits received +18,342
Other financial liabilities —1,409
Income taxes paid —11,414
20,000
Investing CF : — 8,762
Purchase of intangibles —3,755
10000 Purchase of inv. securities — 9,688
Financing CF : —13,946
I Proceeds from LT borrowings  +10,000
0 I B (sustainability loan)
I I I Issuance of corporate bond +9,955
Redemption of corp. bonds — 20,000
-10,000 Dividends paid —10,916
FY2020 FY2021 FY2022 FY2023 FY2024 FY2025 FY2026
FCF . +7,356
mmm Operating CF s Investing CF Financing CF  =@=FCF

Cash & cash equivalent : 214,390

* FCF is calculated as the sum total of Operating CF and Investing CF. Only major items of the cash flow statements are stated on this page.
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5.7.2 Major Factors Affecting Consolidated Cash Flow Statement

Related liabilities & assets

Payment Processing Business

Sales proceeds of
merchants under the
Representative Contract

Money Service Business

Early Payment service

Payment After Delivery
service

GMOPAYMENT GATEWAY

Deposits received
(liability)

Advances paid
(asset)

Accrued revenue
(asset)

Accrued expense
(liability)

Impact from business expansion

Liability = Operating CF -
Yearly fluctuations can be large as annual TRX value of
trillions of yen can be carried over to the following year

Asset . Operating CF

Asset . Operating CF

Liability s  Operating CF
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5.8.1 Revenue by Business Model

Fee revenue grew 17.4% excluding impact of a specific
merchant

% YoY Factors®
(¥ mi) 95,201
FY2025 FY2026
82,499 Spread +20.4% +18.0% + Overseas lending
80,000 + Card Present payment
— Payment after Delivery
34,340
60,000 _ _
Fee +16.4% +7.2% + Remittance service
+ Card Present payment
- E;g'm;lr:ﬁ::cf:::t +17.5% +17.4% - Pay_ment after Delivery
40,000 £9,008 — Online payment (GMO-PG)
Stock +19.9% +15.2% + Online payment (GMO-PG)
+ Card Present payment

20,000 . .
13,796 + Medical Innovation byGMO

12,141

9,497 Initial —23.4% +27.8% + Card Present payment

FY2025 FY2026

m [nitial = Stock = Fee = Spread

* The “+” and “-" denotes a growth rate higher or lower than the consolidated revenue growth of 15.4%, respectively.
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5.8.2 Consolidated Revenue by Business Model (Quarterly)

(¥ mil)

10,000

8,000

6,057

6,000
4,257
4,000
2,237
2,260
2,000 ||
0

23/1Q

10,697

9,771 9,815

9,029

8,464 8,459

8,387

10,233
7,424
7,222
6,988 6.889 6,972
6,324 6,461 6.503 0:9% ool
6,265 :
6,171 6,088
6,025 5.702 5,990
5,292
5.003 5,267
4,773
L 4,430
: 4,178
2,408 2.806 3,945 3,960
2,764 3,098 ' 3,62
2,288 2555 ’ 3,595 3,644 :
' 2,719 3,392 3,363 3,187 3,369 3,275
3,015 2,922
2481 s 2,65 2,61 283
2,65 : ,
2,591 2,361 2,40
| | ‘l ‘ | ‘ | 1‘86 | |
23/2Q 23/3Q 23/4Q 24/1Q 24/2Q 24/3Q 24/4Q 25/1Q 25/2Q 25/3Q 25/4Q 26/1Q 26/2Q 26/3Q 26/4Q
m Initial mStock mFee mSpread
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5.9.1 Consolidated Segment Performance (Full-Year)

Money Service Business segment OP grew 39.8% due to

contribution from overseas lending

Segment revenue*

(¥ mil)
100,000

80,000

60,000

40,000

20,000

EPayment
Enhancement
Business

Money Service
Business

EPayment
Processing
Business

mTotal

FY2025

1,766

19,188

61,677

82,499

FY2026

1,857

22,662

70,910

95,201

FY2025

+11.8%
+17.0%

+16.6%

+10.3%

Segment profit/loss*

% YoY
FY2026 (¥ mil
+15.4% 40,000
+5.2%
30,000
+18.1%
+ Overseas lending
+ Invoice Card Pay 20,000
- Payment After Delivery '
+15.0%
+ Card Present Payment 10,000
- Online payment
(GMO-PG)
0
® Payment
Enhancement
Business

Money Service
Business

B Payment
Processing
Business

= QP (after
eliminations)

e

FY2025 FY2026
418 386
5,407 7,558
29,779 34,063
31,340 37,641

FY2025

+24.4%
+11.9%

+31.7%

+18.1%

% YoY
FY2026

+20.1%

—7.5%

+39.8%

+ Overseas lending

+14.4%

+ Card Present
recurring-model

* Figures for consolidated revenue and consolidated operating profit are after inter-segment eliminations. The “+” and the “-” sign denotes that the growth rate is higher or lower, respectively, compared to the segment

growth rate.
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5.9.2 Consolidated Segment Performance (Q4)

Money Service Business segment OP grew 37.4% due to
contribution from overseas lending

Segment revenue* Segment profit/loss*
% YoY % YoY
(¥ mil) Q4 FY2025 Q4 FY2026 (& mil) Q4 FY2025 Q4 FY2026
25,000 — o o o o
+9.7% +18.5% 000 +39.3%  +8.0%
——— —3.4% +9.1% —28.8% —24.2%
20,000
8,000
o +17.2% +19.6% +50.2% +37.4%
+ Overseas lending 6,000 + Overseas lending
+ Invoice Card Pay
10,000 - Payment After Delivery
4,000
+8.0% +18.5% +25.2% +4.5%
5,000 + Card Present Payment 2,000 + Card Present
- Online payment recurring-model
0 0
Q4 FY2025 Q4 FY2026 Q4 FY2025 Q4 FY2026
EPayment BPayment
Enhancement 429 469 Enhancement 67 51
Business Business
Money Service Money Service
Business 4,996 5,973 Business 1,280 1,759
mPayment EPayment
Processing 16,101 19,072 Processing 7,605 7,949
Business Business
mTotal 21,496 25,473 HOP (after

... 7,895 8,528
eliminations)

* Figures for consolidated revenue and consolidated operating profit are after inter-segment eliminations. The “+” and the “-” sign denotes that the growth rate is higher or lower, respectively, compared to the segment
growth rate.
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5.10.1 FinTech Related Assets (Quarterly)

FinTech related assets
(¥ mil)

90,000 % YoY

80,000

70,000

Early
Payment
+30.6%

60,000

50,000
Overseas
40,000 .
lending
+43.9%
30,000
20,000
GMO Payment
10,000 After Delivery
+11.4%

End-Q1 End-Q2 End-Q3 End-Q4 End-Q1 End-Q2 End-Q3 End-Q4 End-Q1 End-Q2 End-Q3 End-Q4 End-Q1 End-Q2 End-Q3 End-Q4
FY2023 FY2023 FY2023 FY2023 FY2024 FY2024 FY29124 FY2024 FY2025 FY2025 FY2025 FY2025 FY2026 F\%OZG FY2026  FY2026
m GMO Payment After Delivery = = Early Payment service m Overseas lending Other

o

*1 Figures for GMO Payment After Delivery (accrued revenues) are after deducting provisions for doubtful accounts.
*2 The figures for “Other” is the sum total of domestic lending, BtoB factoring, finance lease, B2B AR Guarantee, B2B Payment Guarantee, Condo Pay Instant Salary byGMO.
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5.10.2 FinTech Revenue and Profits (Quarterly)

FinTech revenues and profit

(¥ mil)
6,000
=
= = = N
5,000 L] [ ] O
- []
= =
— ||
O L] =
] . I
4,000 — 1
= § = = I
- B I L] I
s = = 1 ]
3,000 . I I
2,000 I | | I I I | I
1’000 ‘ I I I I I I I |
0 I I I I I
23/1Q  23/2Q 23/3Q 23/4Q 24/1Q 24/2Q 24/3Q 24/4Q 25/1Q 25/2Q 25/3Q 25/4Q 26/1Q 26/2Q 26/3Q  26/4Q
mmm GMO Payment After Delivery mmm Remittance service mmm Overseas lending mmm Farly Payment service
mmm Instant Salary byGMO mmm Invoice Card Pay byGMO Other2 =o=Segment profits

*1 Includes the impact of commission rate revisions to reflect the increase in CVS payment agency cost for Payment after Delivery from September 2022.
*2 The figures for “Other” is the sum total of Domestic lending, BtoB factoring, finance lease, B2B AR Guarantee, B2B Payment Guarantee, Condo Pay and e-pay sugumo
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+15.6%

+82.4%

+17.1%

+4.4%
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5.11 BaaS Support and Card Present Payment Revenues (Full year)

Ginko Pay base system & processing PF revenue™ Consol. GMO-FG revenue by business model™
Ginko Pay base system FY2026% YoY %Yoy ¥ % YoY
B Acquiring support (processing PF) 14,000 14,000
B Issuing support (processing PF) Total Initial Recurring-model*3
+11.8% +26.9% +25.1%
12,000 12,000
H Ginko Pjy0 20, Spread
H 3% +22.3%
10,000 10,000
[ 8,000 8,000
Processing PF
6,000 6,000
+13.2%
H H 4,000 4,000
[ D H 2,000 2,000 Stock
- I I I +21.6%
0
F L @ P TP FY2025  FY2026 ’ FY2025  FY2026

_\rﬂ/ Q{L Q(L (({L Q{L
M Initial M Stock Fee M Spread

*1 Figures include revenue received from business operators other than financial institutions for Ginko Pay and Processing PF.

*2 Figures are taken from GMO-FG’s consolidated financial results.

*3 Recurring-model revenue is the sum total of stock, fee and spread and excludes initial which mostly consists of terminal sales.
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5.12.1 Operating Stores, TRX Volume and Value

Consol. TRX value reaches approx. ¥24.4 trn for the past 12 months

Operating
Stores '"?/IDs 2

End-Q4 FY2026 Q4 FY2026 Past12months Q4 FY2026 Past12 months

TRX Volume 23 TRX Value™

- 2.29 bn 8.71 bn ¥6.4 trn ¥24.4 trn

Consol.
% YoY - +4.8% —0.5% +13.9% +8.9%

173,158 stores 1.79 bn 6.93 bn ¥3.6 trn ¥13.9 trn

Online
% YoY +5.7% —1.0% —5.8% +7.4% +1.2%

511,316 IDs 0.50 bn 1.77 bn ¥2.8 trn ¥10.5 trn
Card
Present
% YoY +16.6% +32.2% +28.1% +23.2% +21.1%

Proportion of representative contracts in online TRX value™ : Approx. 55%

*1 The standards for calculating the number of operating stores has been revised from Q4 FY2023. Figures exclude an operating stores of a specific merchant and fincode byGMO. If included, operating stores would be 875,441 (up 11.8% YoY).
*2 The figure for operating stores are for GMO-PG and GMO-EP. The number of IDs are GMO-FG’s figures and include terminal-free active IDs and exclude GMO-PG’s GMO Cashless Platform. Figures for transaction volume
and value disclosed the sum total of payment methods that can be continuously tracked on the system. Online payment figures are the sum totals for GMO-PG, GMO-EP, GMO-PS. Card Present payment figures are the sum totals for
GMO-FG and GMO-PG’s GMO Cashless Platform.
*3 Transaction volume is calculated based on fee revenue standards, which in the case of online consist of multiple (1 to 3) transactions per payment of a single authorization (tentative sales proceeds) or actual sales proceeds,
and one transaction per payment in the case of Card Present. *4 Annual average is shown in 5% increments.
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5.12.2 Waterfall Chart of Consol. TRX Value (Full Year)

Consol. TRX value grew 16.6% excluding impact from
specific merchant

Card Present Online payment GMO-PG +1.2% Consol. +8.9%
payment Market stats™ +4.0%
(% YoY)
& tm) Non-merchandise EC Merchandise EC
GMO-PG +21.1% —5.3% +16.6%
Market stats™ - +4.7% +3.3%
| [ W |
¥24.4 trn

24.0 I 0

v22.4 tro [ 722 m— 0P GMO-EP
290 Other non- GMO-EP merchandise excl. fincode
oo merchandise fincode
el ® Utility
16.0

Travellticket
14.0 ° Excl. the impact of :
12.0 . Consol. TRX value  +16.6%
© Digital content/telecom Online payment +13.3%
100 L Impact from in-housing Non-merchandise EC +11.6%
20 ® GCP2 by a specific merchant
6.0 Growth of GMP and major retail chain operator, etc.
20 <€ GMO-PG >
® GMO-FG

20 Increased transaction from increase in operating terminals
o0 FY2025 FY2026

*1 EC Market figures are categorized into merchandise and non-merchandise using the Internet expenditure amount per household based on Ministry of Internal Affairs and Communication’s “Family Income and Expenditure Survey.”
Card Present Payment market is based on Ministry of Economy, Trade and Industry's “Survey of Selected Service Industries™ and this survey has ended as of December 2024. *2 GMO Cashless Platform.

*3 Figures for transaction volume and value disclosed the sum total of payment methods that can be continuously tracked on the system. From Q1 FY2026, figures are retroactively adjusted to reflect the increase in payment methods
that can be continuously disclosed.
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5.12.3 Waterfall Chart of Consol. TRX Value (Q4)

Consol. TRX value grew 17.5% excluding impact from
specific merchant

Card Present Online payment GMO-PG +7.4% Consol. +13.9%
payment Market stats™ —0.5%
(% YoY) .
(¥trn) Non-merchandise EC Merchandise EC
GMO-PG +23.2% +3.3% +17.0%
Market stats™ - +0.5% —1.5%
| \/ M |
¥6.4 trn
— 1 — s GMO-PS GMO.EP
"’ ¥5.6trn - Other non- GMO-EP GMO-PG excl. fincode
merchandise fincode merchandise :
5.0
Utility
4.0 ® .
Travel/ticket Excl. the impact of @:

.o ® Digital content/telecom Consol. TRX value  +17.5%
: H (V)

1 Impact from in-housing Snlme pa;r/‘me:_t EC ::fgof’

e on-merchandise 5%
, ® GCP? by a specific merchant
Growth of GMP and maijor retail chain operator, etc.
o < GMO-PG >
® GMO-FG
Increased transaction from increase in operating terminals

0.0

Q4 FY2025 Q4 FY2026

*1 EC Market figures are categorized into merchandise and non-merchandise using the Internet expenditure amount per household based on Ministry of Intemnal Affairs and Communication’s “Family Income and Expenditure Survey.”
Card Present Payment market is based on Ministry of Economy, Trade and Industry’s “Survey of Selected Service Industries” and this survey has ended as of December 2024.

*2 GMO Cashless Platform.

*3 Figures for transaction volume and value disclosed the sum total of payment methods that can be continuously tracked on the system. From Q1 FY2026, figures are retroactively adjusted to reflect the increase in payment methods
that can be continuouséy disclosed.
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5.12.4 TRX Value/Volume and Revenue Excluding Impact from Specific

Merchant (Q4

Consol. online GMV excl. specific factor grew 13.3%

Q4 FY2026 Consol. online TRX value/volume and spread/fee revenue excl. specific factors
(Impact from specific merchant and local government project)

(¥trn) (mil transactions)
====_Consol. online TRX volume (excl. specific merchant impact)
Il Consol. non-merchandise online TRX value (excl. specific merchant impact) GMO-PG
Consol. merchandise online TRX value
2,000 (reported)
1,800 )
Consol. online TRX value +7.4%
3.0
1,600
of which, TOP50
1,400 Others
1,200 Non-merchandise EC +3.3%
2.0
1,000 Merchandise EC +17.0%
800
Consol. spread +18.5%
500 revenue
1.0
400 .
Consol. online TRX volume —1.0%
200
Consol. fee revenue +7.9%
0.0 0

Q4 FY2025 Q4 FY2026

% YoY

GMO-PG
(adjusted)

+13.3%

+18.4%
+8.5%

+11.5%
+17.0%

+18.5%

+11.2%

+16.4%

Market stats’

—0.5%

+0.5%
—1.5%

* Figures are categorized into merchandise and non-merchandise using the Internet expenditure amount per household based on Ministry of Internal Affairs and Communication’s “Family Income and Expenditure Survey.”

The figures represent the year-over-year change for the three-month period from July to September 2026.
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5.12.5 Distribution of Major Sectors

Balance both stability and growth through sector diversification

Revenue share by industry (vertical axis) & Revenue growth rate (horizontal axis)*

Revenue (Based on actual figures for Q4 FY2026)
pl‘OpOI’tion The size of the circle represents the TRX value
25%
20%
Digital content/
telecom
15%
10%
Memberships/ Utility
services Cosmetic/ Travel/ Food/
., health food ticket beverage
. P:pparel
Home delivery/ Insurance o
newspaper Daily goods/
= office supplies
-50% -40% -30% -20% -10% 0% 10% 20% 30% 40% 50%

-5%

Revenue growth (% YoY)

* Composed from TRX value by sector for the PG Multi-payment service.
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5.13 Initiatives on Security at GMO-PG

- As the operator of the payment infrastructure, we are compliant with PCI DSS as well as being
certified by ISMS (ISO/IEC 27001) and have acquired the Privacy Mark

Continue to manage information security in accordance with every standards and requirements.

* In order to protect information assets, GMO-PG executes on counter-measures on unauthorized
access and information leaks, access control measures and security surveillance, based on risk
analysis.

(SEJ The global security standards for the credit card industry jointly
qﬁ- compiled by the five international credit card brands of JCB,
5P-009-1812 American Express, Discover, Mastercard and VISA.

=

@ e The global standard for information security management.

I3 6EE0S0/150 27001

,j:af“*':"ﬁa-, Certifies business operators with appropriate measures to safeguard
& !
personal information stipulated under Japan Industrial Standards

prrell “JIS Q 15001 Personal Information Protection Management System.”
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5.14 Market Expansion : Agentic commerce

Progressing on initiatives to prepare for proliferation phase,
despite the limited usage currently

Process of purchasing using agentic commerce and GMO-PG’s initiatives and track record

Purchasing Step1 Step2 Step3 Step4
Verification
process Seach product Select shop Payment and execution
>
‘ % Al acts as the guide to the consumer for a seamless purchasing UX
>
. Decision made by human consumer
Impact to GMO-PG at
each step of
purchasing process
Track record LLM & Al Equity stake Provide MCP servers Collaboration with Forter
and initiatives compliant into VGS
development
document
Diverse base of 170K  Adopted UCP Bundles approx. Processing system to
merchants specification 40 payment methods handle 9.0 bn payment

transactions
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5.15.1 Share Expansion

Making inroads into large and growing customers primarily in
the non-merchandise and infrastructure sectors

Revenue by customer size (non-consol. GMO-PG)

Revenue scale
(annual)

Above ¥120 mir

Merchandise

Non-
merchandise

Above ¥12 mil

Less than ¥12 mil

* Excludes impact of a specific merchant.

GMOPAYMENT GATEWAY

FY2026
Customer mix

Approx.

60 companies

Approx.

10 companies

Approx.
50 companies

Approx.
500 companies

Approx.
20,000 companies

FY2026
Revenue mix

44,

9%

35%

34%

22%

FY2026
% YoY

+20% /

C2C PF
Mobile order
Food delivery

Power, rail transport
Government
Entertainment

+16% «/

+6%
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Fy2025 Market Sl Profitability

5.15.2 Share Expansion : Rebundling

Raise ARPU by cross-selling products that align with
customer’s needs

Payment

September 2026 NEW ot card
Onboarded reward point payment service into / payment
mainstream payment service™

2
W O®ERA Y M —E 2%, ‘
S ’) @D ;& ﬁ. To 5 .
resen
— payment
EC-H» 54 % —ER - 7
aka POINT 2 L
GMO
— .. WM— . Expand
{3 . ~ P b A Z
S FAY FRAS—E R i payments CUStomer
SR e 3 =
4 R4V 2 Point
HEC A I oY —EARRARI I MR ORBEA - Y —E APV RSS2 P ARR- MR E—RL T SHME EL T, 2026497 15E B AL GMO-POR~, payment

* One-stop provision of contract,
system connectivity and settlement ; sfg:fn
* Interfacing with over 350 mil+2 membership

base of reward point
 Japan’s point service market™

Digital
FY2024 Approx. ¥2.8 trn Billing S

FY2029 (forecast) Approx. ¥3.4 trn

*1 Refers to PG Multi-payment service
*2 Figures present the sum total of PayPay registered users over 75 mil (as of August 9, 2026), Ponta members 126.15 mil IDs (as of end-March 2026) and V Point users 150 mil IDs (as of end-March 2026).
The figure does not represent the actual number of members due to differences in definition of members/users and method of aggregation, as well as duplication of members within the same service or between services.
*3 Based on the reward points or mileage issued when a consumer makes a purchase of goods or services from a specific company or group or corporate group. Market size is calculated as the value of issued points.
Source: Yano Research Institute’s report on “FY2025 Domestic Reward Points Services Market Survey” (announced on December 12, 2025).
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Fy2025 Market Share

5.16 Improving Profitability B

Aim for 5%pt. OP margin uplift from the three strategies (< 1.1)

Take rate of spread revenue’ CoS and SGA to revenue ratio OP margin & OP per employee
(¥ mil)
====(0nline payment (GMO-PG, GMO-EP) 60% emgem Cost of sales ratio OP per employee(left axis) 60.0%
w(C0ONSOl. =g SG&A expense ratio a=g== (0P margin(right axis) ¥41 mil
50% 40
\
%
39.0% 39.5%
a0%> g 34.8%

30
31.4%

32.7%

0,
30% 31.7% 30.0%

o 1<ys b0 ¥17 mil
B o

20%

10
10%
0% 0 0.0%
FY2020 FY2021 FY2022 FY2023 FY2024 FY2025 FY2026 FY2020 FY2021 FY2022 FY2023 FY2024 FY2025 FY2026 FY2020 FY2021 FY2022 FY2023 FY2024 FY2025 FY2026
Maintain take rate level by Leverage operating leverage Improve productivity
strengthening market position by scaling up businesses through Al deployment

* Figures for online payment (GMO-PG, GMO-EP) is calculated by dividing spread revenue for online payments at GMO-PG and GMO-EP, by the online payment transaction value from merchants under
the representative contracts for GMO-PG and GMO-EP.
Figures for “Consol.” is calculated by dividing consolidated spread revenue by consolidated transaction value.
Spread revenue for online payment is the value of merchant discount rate after deducting the amount paid to payment method providers (i.e. net amount).
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5.17 Value-added Domain -

Payment Deenain’

Fy2025 Market Share
op

30.00m% 1.6 X 1.6 X 1.1

Profitability

and Initiatives

Maintaining high growth in the 3 domains while expanding into

new domains
GMO-RP

Total number of accounts 24.9% YoY

YoY
(¥ mil) m== Revenue
200 +31.1%
300
200
100
0
Q Q Q Q Q Q Q Q Q
B o
Initiatives

* Entering the BtoB medical reservation

market (regional medical coordination)
* Expand scope from reservation DX to

reception/invoicing DX

Salary FinTech*

Number of companies adopting
Instant Salary byGMO: over 15,000

YoY
(¥mil) ™= Revenue
_ +25.1%
300 (Excl. change in scheme
toa specific partner +33%)
200
100
0
Q Q Q Q Q Q Q Q Q
A M S P M

* Broadening into embedding service
into employee attendance systems
through alliances

* Acquiring large corporate customers
through DX support strategy

GMO Enpay

Number of operating facilities:

up +15.4%
YoY

+100.4%

(¥ mil) === Revenue

200

Joined group
100 in Jan. 2025

0
Q Q Q Q Q Q
™ o v > W N
SRR )

Q. Q Q
Vv ) e
© @ @

* Alliance strategy (licensing out)

* Expanding coverage from
nursery/kindergarten to
elementary/junior high-school.

* The YoY figures for Salary FinTech is calculated based on Instant Salary byGMO, salary-related remittances included in the Remittance service and e-pay sugumo, etc.
The revenue recognition method for Instant Salary byGMO are changed from gross method to the net method for some of the schemes from Q1 FY2024, and to all schemes from Q1 FY2026.
The figures present the YoY numbers have been restated on a gross basis for the entire period.
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Thank You Very Much

FinTech Powers Next

GMO PAYMENT GATEWAY

GMO Payment Gateway, Inc. (3769; Tokyo Stock Exchange Prime)

Please contact the IR Department for inquiries or requests for 1-on-1 interviews
using the email address or telephone humber shown below:

. +81-3-3464-0182
. ir-contact@gmo-pg.com

IR Website URL

https://www.gmo-pg.com/en/ir/
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